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Intraductlon of the Course

This course will enable the learners 1o understand the historical and evolutionary basis of commerce
education. It will also introduce the nature of commerce education a8 conceptualized in the larger
framework of disciplinary pool of knowledge. Alongside, it will help the learners o understund and
appreciate the miter-relation of commerce with other arcas of study. It will also provide an opportunity
1o the learners 10 conceptualize the aims and place of commerce in school curriculum.

Learning Outcnimes

Alter completion of the course students will be able 100

|, Understand the nature of commerce as a discipline in the larger pool of disciplinary knowledge.

2. Correlate the need for academic engagement with other disciplinary ficlds with commerce.

3. Appreciate the historical and socio-political contexts that have contributed 1o the evolution of
commerce as a distinguished arca of study.

4, Approcinte the need for professional growth and association as commerce leachers.

Number of Linfis (4) Weeks 18 = 30 hours

Unit 1: Disciplinary Evolution of Commeree (5 weeks = 10 hours)
*  Tracing the history of commerce education,
*  Nature of knowledge in Accountancy and Business Stadies.
s  Historical and socio-palitical context and changes in business environments.
* Evolving conceptions of Business forms, Labour, and Society.
s Relationship of commerce education with business, trade and industry.

Unit 2; Adms of Commerce Education (4 weeks = ¥ bours)
* Aims of commerce education in school.
# Commernce cducahon with reforonce to recent trends: Markel demands, emphasis on
* Intcgratnon of ethics and values in commerce education,

Unit ¥ Teaching scross Disciplinary Boundarics 13 weeks = 6 hours)
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Interrelationships within Comunerce - Accountancy, Business studics and
Management

= Interrelationship of commerce with disciplines of Sociology, Psychology,
Mathematics, Law and Social Sciences.

* Interdisciplinary, multidiseiplinary, and transdisciplinary teaching: Constructs and
practice

Unit 4: Professional Development for Commerce Educators (3 weeks = 6 hours)
Continued professional Leaming for Commerce Educators
Participating 1n Conferences and Workshops

Professional Responsibilitics and Relationships

Practicom/ Suggested Projects / Assignments (Any Twa)

. Prepare a digital project (internctive PPT or a short audio-video presentation) on
historical development of commerce education m India,

2. ldentify three topics from the curriculum of commerce and their interrelationship with
other disciplinary arcas. ldentify adequate resources to teach the same through an
interdisciplinary approach.

3. ldentify key business trends from ihe last decade and discuss icaching content in school
cumicula that is impacted by the same.

Note: On the basis of the above, the teacher may design his'her own relevant projects’
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Teaching Learming Resources (Digital and others):
Ml

Teaching Learning Process

The course will be taught through imeractive pedagogic methods such as classroom discussion
and debuates, text analysis, through active engagemeni and collaborative leaming tasks which
enhance reading comprehension of core writings in the area and innovative projects. Reflective
expression and leaming will be encouraged through constructive pedagogical spproaches.

Assessment Method
The asscssment will be formative in nature and will factor in student participation. Individual
and group tasks and assignments will be given. Summative evaluation will be done through end-
Semester examination,

Key words: Commerce education, curriculum, business environment
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