Bachelor of Education (B.Ed.)

Title of the Course: P.1.58: Commerce
(Semester: 11)
Credits: 2

MM: 50 (External: 30 Internal: 15)

Contact Week 15
Intreduction of the course

This course will enable the leamers 10 understand and assimilate the concepiual knowledpe about
commerce curmiculum and pedagogic processes in schools. It will facilitme the development of a
commerce leacher/practiioner grounded in traditions of reflection and enquiry, The course will allow
a systemalic inoduction of pedagogic conceptions 10 undersiand learners, classroom and
technological interfaces with a significant focus on conceptual underpinnings of the respective topics
in commerce education.

Learning OQutcomes
Afier completion of the course student will be able 1o:
. Understand the conceptualisation of commerce cummiculum in schools vis-é-vis principles and
development of curmiculum.
2. Know and understand the process of textbook development and analyse textbook content in
subjeci areas of commerce.

3, Understand the conceptual underpinnings of commerce pedagogy and be able 10 relate
curriculum design, task design and leaming processes.

4. Inmernalise the need and relevance of being a reflective and enguiry-oriented practitioner in a
commerce classroom,

Number of Uniis (4) Weeks 15 = 30 hours

Unit |: Curriculum and Textbooks in Commerce (6 weeks = 12 hours)

* Principles of Curriculum Development

e ldeclogy and Hidden Curriculum
Textbook Development in Commerce

# Curriculum Evaluation - Purposes and techniques

e Current Educational frameworks and senior secondary commerce curriculum in the
country.

¢ Developments in commerce curriculum {introduction of vocational streams,
employubility and entrepreneurial curriculum, ete.)
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Unit 2: Understanding Commerce Pedagogy {2 weeks = 8§ hours)
o  Commerce classroom: processes and challenges
o Meeds ol commerce learners: Andragogy! pedagogy

Unit 3: Becoming a reflective practitioner {3 weeks = 6 hours)
= Reflective teaching processes
* Challenging stereotypes and social hierarchies through critical pedagogy
® Teaching as enquiry: becoming researcher teacher, Self-directed reading and research;
Action Research in classroom

Unit 4: New pedagogic pathways in Commerce Education (4 weeks = 8 hours)
s E-leaming and web-based options in Commerce Education
#  Unline learmng and virteal classeoom
= Use of digital technology in commerce education

Practicum/ Suggested Projects [ Assignments (Any Twa)
|. Analysis of commerce lextbooks of different school education boards (National/siate)
2. Develop an online interactive leaming e-resource on any topic of senior secondary commerce
using opensource online presentation platforms,
3. Present a comparative analysis of commerce curriculum across different School Education
Boards in the country,

MNote: On the basis of the above, the teacher may design his'her own relevant projects/
ASSIENMENLs,
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Heinemann. {Chapters | and 9)

Teaching Learning Resources (Digital and others):
Nil
Teaching Learning Process

The course will be taught through intemactive pedagogic methods such as classroom discussion
and debates. text analysis, collaborative leaming and problem-solving tasks which enhance
reading comprehension of core writings in the area and innovative projects. Reflective
expression and leaming will be encouraged through constructive pedagogical approaches.

Assessment Method
The assessmemt will be formative in nature and will factor in student participation. Individual
and group tasks and assignments will be given. Summative evaluation will be done through end-
semester examination.

Key words: Commerce education. reflective practitioner, Critical pedagogy, E-leaming, Online
learming
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